
About

How and why do globalisation and modernisation 
together with cultural heritage and identity shape 
changing needs and values of consumers living in 
different and similar geographies? How do trends 
play out globally? How can you culturally 
interpret global consumer trends? And how do 
consumers around the world create and negotiate 
cultural meanings of global consumer trends? 
This cultural module is specifically aimed at 
helping you to apply and leverage a cross-cultural 
understanding of global consumer trends. In an 
increasig globalising world, culture doesn’t stop at 
the border. The variety of upcoming lifestyles 
globally has never been more rich and diverse, 
both across regions and within them. In this 
module you get a grip on the global cultural 
mechanics of change and you learn to culturally 
interpret and understand representations of 
international consumer trends of your interest 
across countries of different regions of your 
choice.

“Something new happening 
in the fashion scene in Amsterdam 
may spread to New York, or to Tokyo, 
quicker than it spreads to 
other parts of the Netherlands.” 

At the end of the module 

- you can culturally interpret and explain 
manifestations of global consumer trends around 
the world through different cultural lenses.
- you are aware of any (hidden) cultural blindspots 
you may have (in both cultural analysis and 
application).
 - you can tackle the cultural complexities in the 
identification and application of global consumer 
trends.  
- you have a good understanding of the 
international Zeitgeist. 
- you created a global trendmap in which you 
apply and leverage a cross-cultural understanding 
of global consumer trends of your interest across 
countries in different regions of your choice.

For who

Professionals with an international mindset who 
want to feed their curiosity for consumer cultures 
near and far away, and would like to develop skills 
to apply and leverage a cross-cultural 
understanding of global consumer trends. 

Practical information

Dates: October 3, November 7 and November 28
Time: 10.00 – 17.00 uur
Walk in from 09.30
Min/max numer of participants: 6 -12
Location: Trendstudio, Warmoesstraat 155, 
1012 JC Amsterdam
€ 1.350,- excluding taxes (21%), 
including digital handouts, lunch, coffee and tea

Hacking the cultural system


